SOCIAL MEDIA
BASICS:

HOW T0 GET
$1,000,000,000
INTEN MINUTES
USING SOCIAL
MEDIA

MOSH IS

MOSH.CO.NZ



Why Social Media?

YouTube: 2,500,000 +
Facebook: 2,500,000 +
Linkedin: 1,100,000 +
Tumblr: 750,000 +
Twitter: 350,000 +
Instagram: 314,000 +
Pinterest: 250,000 +
Google+:  Hands up if
you're on it



Facebook: More than 500,000 are 50+ in NZ
Linkedin: 500,000 are 40+ in NZ
Twitter: Fastest growing segment is 55-64 yr olds
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388 friends with 388 of their
own friends= 150,544 people



150,544 friends with 388 of
their own friends = heaps




























Anonymous Client
OBJECTIVES:

a. Build a Facebook community around the brand
b. Gather a database of potential leads
c. Convert leads to sales




RESULTS:

a. Number of Page Likes: 3,089
b. Number of database entries (name, email
address, phone number): 1,956

c. Sales to new database (based on their average
conversion rate of 18%): 352

d. Net Profit (based on their average net profit
per sale): $133,760




Goals &
Objectives



Questions? TIN!



